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Have your Ss look at the picture.
Convey the meaning and try to elicit the
word. Then practice the pronunciation
chorally and individually.
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Teach the form of the
word. Then ask some
concept checking
guestions.
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Have your Ss look at the picture.
Convey the meaning and try to elicit the
word. Then practice the pronunciation
chorally and individually.




Teach the form of the
word. Then ask some
concept checking
questions.




Have your Ss look at the picture.
Convey the meaning and try to elicit the
word. Then practice the pronunciation
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concept checking
questions.
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_, ; Have your Ss look at the picture. B —
<97< | Convey the meaning and try to elicit the ’((}"

chorally and individually.
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Teach the form of the
word. Then ask some
concept checking
guestions.
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Have your Ss look at the picture.
Convey the meaning and try to elicit the
word. Then practice the pronunciation
chorally and individually.
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Teach the form of the
word. Then ask some
concept checking
guestions.
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> Convey the meaning and try to elicit the
word. Then practice the pronunciation = =5

choraIIy and individually.
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Have your Ss look at the picture.
Convey the meaning and try to elicit the
word. Then practice the pronunciation 2
chorally and individually.
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Teach the form of the
word. Then ask some
concept checking
guestions.
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Have your Ss look at the picture.
Convey the meaning and try to elicit the
word. Then practice the pronunciation
chorally and individually.
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Teach the form of the
word. Then ask some
concept checking
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Have your Ss look at the picture.
Convey the meaning and try to elicit the
word. Then practice the pronunciation
chorally and individually.
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Teach the form of the
word. Then ask some
concept checking
questions.
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Have your students do the task
in class. Then check the
answers right away.

wrongdoing - suggestive - disintegrate- reassuring - deceptive

mislead - abhorrent - detrimental- a municipality- biodegradable

(1) : formal illegal or immoral behavior

(2) . appearing to be one thing while in fact being something different

(3) : to make someone believe something is not true by giving information
that is false or incomplete

(4) . completely unacceptable because of seeming morally wrong

biodegradable: materials that are changed naturally by bacteria into substances that
do not harm the environment

(5) : making you feel less worried or frightened

(6) . a town, city, or other small area that has its own government to make
decisions about local affairs

(7) : causing harm or damage

(8) : to break apart into small pieces or particles

(9) : causing mental associations
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Explain the reading skill and have your Ss do the task.

E2e % ‘ .r?\ a *J‘,.l = e c i
Read the Reading Skill. Skim the article. Then check (v) the topics that you think
the article will cover.

[:‘ the definition of greenwashfng READING SKILL Skim
[_]why green products are inferior

Skimming is a type of speed reading that

[ how t? f_md bargains _ involves glancing over a text and only pausing
[:] the origins of greenwashing to read the title, look at images and read
[:] green buzzwords their captions, and read just the first and last

sentences of each paragraph. It's a time-
saving way to get the main idea and an overall
impression of the text.

[ ] examples of greenwashing
[ ] advice to shoppers
| |tips on how to greenwash

N "
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ANSWER THE QUESTIONS Aﬂﬂﬂﬂﬂlflﬁ 10 fll[ Aﬂﬂlﬂ

HySIttth udio and answer the question. Check the

How was the word greenwashmg derived?

Why was a green reputation so important to companies in the 1980s?
How can pure, natural, organic, or sustainable be deceptive?

How have companies used recyclable and biodegradable deceptively?



Have Ss identify the correct meaning. Go over the answer as a class.

Sl A -l
‘B CLOSE READING Reread the lines. Then circle the correct answers.

1. Which sentence is closest in meaning to the sentence in lines 34-377
a. Green buzzwords are reassuring, whether or not greenwashing is present.
b. Although they can be misused for greenwashing, green buzzwords are reassuring.
c. People are reassured by green buzzwords in simple cases of greenwashing.
2. Inlines 55-62, how is the second sentence connected to the first?
a. Itignores a small point then provides an example of a fine.
b. It emphasizes slight wrongdoing then provides a reason for the fine.
c. It concedes a minor point then provides a reason for the fine.




In pairs, have Ss take turns retelling the most important ideas in the article in complete sentences. Remind them to use their own words as they summarize.

ole know that one meaning of green is the corporate environmentalism movement,.
ly, but are you familiar with greenwashing, conseguence of the severe damage inflicted
it entered dictionaries in the late '90s? environment, a company’s reputation for eco
| on words like brainwashing (making people practices had never been more important. Qf
hat you want by controlling information) 5 polls at the time revealed that more than 70¢

WHAT WAS THE ARTICLE ABOUT?
RETELL THE MOST IMPORTANT IDEAS.

USE YOUR OWN Wﬂﬁﬂ&

yedls, SUSLUITIC , TETIEY
quently seen. |||l it is reassu
see Sl |fh language on the ;,afkwm-j of the p
we buy, whether it is simply a case of greenw
s, several ecological catastrophes, including depends on the meaning of the terms. For ex
hemical and oil spills and a nuclear green, pure, and natural are essentially meani

lucts and services to calm fears about the IR . '
organic a e fre

f air pollution, chemical and oil spills, and

ergy technology.
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Have your students think about the question. You're suggested to brainstorm some ideas first.

a THINK Think of a “green” product (for example, a food, a device, clothing, a vehicle) and
write a short advertisement for it that includes green buzzwords.




Have your Ss share what they have prepared in their breakout rooms. Monitor the groups and share your FEEDBACK afterwards.

g GROUPS Present your advertisement. Have the group identify the buzzwords and discuss
what they mean in the context of each advertisement.

S w :
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4ocean: A Solution to Plastic Pollution

In 2015, American teenagers Andrew Cooper and
Alex Schulze flew to Bali with one thing on their
minds: surfing. However, when they arrived, they were
disappointed to see its world-class surfing beaches
strewn with plastic trash. A lifeguard explained that
the beaches were cleaned every morning; the problem
was that =0 much plastic continually floated in that
by afternoon, they were covered again. The pair then
spoke to local fishermen, who said that when they
hauled in their nets, they always discovered a lot of
unwanted plastic with the fish, but they simply threw
it back into the ocean because it was worthless to
them. Inspired rather than discouraged, Andrew and
Alex began to think about business models, hoping
somehow to make clearing the beaches and ocean of
plastic litter profitable.

These two voung entrepreneurs were taking on a

daunting task. Although much plastic waste bears

arecycling symbol, 97 percent is not recycled; the
equivalent of one trash truck full of plastic waste is
dumped into the sea every minute, which amounts to
8 million tons per year, The situation is made worse
by the fact that once it is dumped into the ocean. the
plastic is swept around the world and concentrated
in many different areas by ocean currents, making
tracking it down and collecting it an extremely
challenging task, to say the least.

Back in Florida, Andrew and Alex brainstormed ideas
with their families. They settled on selling a produet
made from recveled plastic to fund beach cleanup

efforts. They considered

gender-neutral products,

50 as not to leave anyone

out, and finally decided on a

bracelet. The next vear was spent

planning. The first step was to

develop a prototype of the bracelet. Theyv then needed to
find a manufacturer willing and able to take on the job.
After that, they had a custom logo and website created
for their company, which they named 4ocean. Finally,
they built a social media presence to introduce their novel
concept to the publie.

4ocean was an overnight success. For each $20 bracelet
sold. the company promised to clean up 1 pound of trash,
and they sold twenty bracelets the first day, 250,000 the
first year and, at last count, have removed over 4.5 million
pounds of trash. Of the money they take in. 45% goes to
fund cleanup operations and 10% to charity partners who
work with marine life. Andrew and Alex pay themselves an
average wage, and the rest goes 1o business expenses and
expansion.

Not content to rest on their laurels, Andrew and Alex plan
to collect more and more trash each vear; in fact, they
hope to become the largest ocean-cleaning company in the
world. Recently, they started selling additional products
to fund their business, including steel water hottles and
T-shirts with their company logo. Check them out and
consider helping to fund this worthwhile cause. As it savs
on the 4ocean website, “Let’s end the ocean plastic crisis
together.”

READ THE TEXT, AND UNDERLINE 4wy NEW WORDS You o0 NoT ANow,
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4ocean: A Solution to Plastic Pollution

In 2015, American teenagers Andrew Cooper and
Alex Schulze flew to Bali with one thing on their
minds: surfing. However, when they arrived, they we
disappointed to see its world-class surfing beaches
strewn with plastic trash. A lifeguard explained that
the beaches were cleaned every morning; the problem
was that =0 much |r|:15-'1it: t:nnlirllmn_\ floated in that
by afternoon, they were covered again. The pair then
spoke to local fishermen., who said that when they
hauled in their nets, they always discovered a lot of
unwanted plastic with the fish, but they simply threw
it back into the ocean because it was worthless to
them. Inspired rather than discouraged, Andrew and
Alex began to think about business models, hoping
somehow to make clearing the beaches and ocean of
plastic litter profitable.

These two voung entrepreneurs were taking on a
daunting task. Although much plastic waste bears
arecycling symbol, 97 percent is not recycled; the

equivalent of one trash truck full of plastic waste is

dumped into the sea every minute, which amounts to
8 million tons per year, The situation is made worse
by the fact that once it is dumped into the ocean. the
plastic is swept around the world and concentrated

in many different areas by ocean currents, making
tracking it down and collecting it an extremely
challenging task, to say the least.

Back in Florida. Andrew and Alex brainstormed ideas
with their families. They settled on selling a produet
made from recyeled plastic to fund beach eleanup

efforts. They considered

gender-neutral products,

s0 as not to leave anyone

out, and finally decided on a

bracelet. The next vear was spent

planning. The first step was to

develop a prototype of the bracelet. They then needed to
find a manufacturer willing and able to take on the job.
After that, they had a custom logo and website created
for their company, which they named 4ocean. Finally,
tlu'}' built a social media presence to introduce their novel

concept to the publie.

4ocean was an overnight suceess. For each $20 bracelet
sold. the company promised to clean up 1 pound of trash,
and they sold twenty bracelets the first day, 250,000 the
first year and, at last count, have removed over 4.5 million
pounds of trash. Of the money they take in. 45% goes to
fund cleanup operations and 10% to charity partners who
work with marine life. Andrew and Alex pay themselves an
average wage, and the rest goes 1o business expenses and
expansion.

Not content to rest on their laurels, Andrew and Alex plan
to collect more and more trash each vear; in fact, they
hope to become the largest ocean-cleaning company in the
world. Recently, they started selling additional products
to fund their business, including steel water hottles and
T-shirts with their company logo. Check them out and
consider helping to fund this worthwhile cause. As it savs
on the 4ocean website, “Let’s end the ocean plastic crisis
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